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Building Better Building Beautiful -

what does it mean?
Nicholas Boys Smith - Create Streets
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CREATE
streets

1.Good design is not subjective: there are very clear themes

in the types of places that empirically algin with health,
happiness, prosperity and social-connectedness

2.Building beautifully: what was the thinking in the 2020
Building Better Building Beautiful report and why (I hope!) it
matters....

3.Make it visual: what role can design codes play in creating
better places? What makes for good and bad design codes?

4.Office for Place: what has it said publicly?
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More liveable cities over the last 20 years ; mm
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Garden suburbs are consistently popular...

CREATE
Sstreets

61% - 75% preference
detached homes (2013
Europe wide survey)

(9 out of 14 studies houses
vs. flats)

Space, personal greenery
(OECD housing metrics)

Multiple studies find that
many people can be
happier in suburbs



... because people need their own space and autonomy : mﬁ
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“...even when they are
communal are not official -
the pub, the back garden, the
fireside and the ‘nice cup of
tea'”

George Orwell, The Lion and
the Unicorn




Your environment can affect...

How happy
you are

a

How proud you
are of your
neighbourhood

)1 e'?‘e

How active How many
you are neighbours you know

33 "
How likely you are How healthy
to suffer from your diet is

inflammatory diseases

V4

How stressed and

anxious you feel

60

How likely you are to
suffer from an air
quality related disease
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How much you fear crime
(or might suffer from it)

227
Q
How well
you sleep



Are very low density suburbs good for you or the planet? ; mﬁ
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: frustrationand

~_ divorce

7 Every 10 mins
{ commuting cuts

Doubling :
{ neighbourhood
: density reduces
"‘gjc'cccidents by 5%,:':

. community
% involvement by /
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Green is good for you 'little and often’ CREATE
SIrceccts
Green is good for you... ... except when it isn't
] Famous study by Roger U.Irich., showed « 8 studies that associate levels of greenery
patients recover better with view of natural with higher fear and more fear of crime —
de o R\ specifically with denser vegetation. One
* gstudies correlate vegetation with lower study does correlate with higher crime

levels of crime & expected crime.

« Communal gardens & actually gardening * Beyond 2-3 blocks people visit parks far

can be associated with higher happiness, e ()

wellbeing  Focus groups suggest preference for
* View of greenery gives 5-30% more value personal space vs communal

(above all over water or when rare) - Some popular & complex have
* Studies link street trees with reduction in unsustainable running costs

speed and crashes, improvement of air
quality and of both mental and physical
health

* Health correlates most with “scenicness”
(sic) rather than greenery.

* Consideration must be given to
relationship with rest of built environment.
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Streets with lots of cars.... CREATE

streets

‘Moderate’

‘Heavy’ Street
Street

‘Light’ Street

Vehicles per
24 hours
% renters 92% 67% 50%
Mean length
of residence 8.0 9.2 16.3
(years)
Friends per
person (on 0.9 1.3 3.0
street)
Acquaintance
S per person 3.1 4.1 6.3
(on street)
Friendships
‘across the Few Some Many
street’

15,750 8,700 2,000




... tend to be related to knowing few neighbours

Social Interactions on Three Streets - Neighboring and Visiting




Modest front gardens are good for knowing your neighbours... CREATE

Source: Heart in the Right Street, Jan Gehl.
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A Copenhagen study of two parallel streets (one with
and one without front gardens) found twelve times as
much neighbourly activity in the street with front
gardens versus the one without

Another Copenhagen study found that 35% more
people used outdoor areas with front gardens than
those without

An Australian study of similar streets in a
neighbourhood found that 69% of neighbourly
interactions took place in or adjacent to the modest
front gardens

13



Low density suburbs need much more space — even for their i
infrastructure

14



Gentle density trades off the advantages of propinquity :
and space CREATE

Tower block

————————)

Detached Semi-detached ? Terrace Mid-rise

15
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Facades impact behaviour...

: s B 2 Ve
o hw@i
AT i
Volunteers posed as lost tourists by both
10% offered to help 2.2% offered to help
7% offered their phone 1% offered their phone
4% led to destination 1% led to destination

Source: Happy City



Colour improves mood

Survey of 899 people in 4 countries

Source: Create Streets, Of Streets and Squares

Some colour

CREATE
sireets

Effects of colour on mood.
Ratings from 1 (negative) to 4 (positive)

Neutral T —...
No colour T
2.6 2.7 2.8 1.9 30
B December W September =& June April February

411



People prefer symmetry or near symmetry M

2006 Survey of 40 students

Source: Create Streets, Of Streets and Squares

Onentation

Ciolour

Shape

CREATE
sireets

Average ratings
(on a scale 1to 10, where 1 is "least attractive'
and 10 is 'most attractive')

Asymmetrical

symmetrical |

Asymmetrical

symmetrical |

Asymmetrical

o : | 2 3 & g 6 7 B

Results from survey on symmetricalfasymmetrical images.



Mlxed use areas wh|ch
comblne retail, residential s
and commeraal uses have !
more walking, cleaner air
1 and fewer and shorter car

i journeys
(LEED-ND Core Committee Report, 2006)
) - = i




Does beauty :
CREATE

matter for health?  SERMETEN B 11| -SSR S R 0 il SRS

* UK survey of 1.5
million ratings of
212,000 images

e More ‘scenic’
places correlated
with better health

e (Correlated better
than the amount of
greenery




Lessons from a study of every sale in London in 2016

Sales premiums associated with different components
London

viariable

House type detached [(]
House type semi-detached [C]

[ Offering of pre-1goo0 properties

1

Intersection density
Avg. no, bedrooms [C]
Prox. to closest her. park

=1
N

[ Prox. to closest listed building

Freehold or leasehold [C)
House type terraced [C)
Prox. to closest metro station
% of all green areas

Diversity of transport modes
Prox. to closest forest

i

:4,'
Les
< e
L

22,607

17,547
15,514

| Mewbuild [€]

8795

Connectivity

Diversity of amenities
Population density (DA)
Street centrality

Prox. to closest bus stop
Prox. to closest park

Prox. to closest rail station
Prox. to closest rec. ground

8 427
675
-3,438

= 5,514
-£, 418
-6, 281
-1%,553
-20,436

Source: Create Streets, Beyond Location
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Index of Multiple deprivation associations

London

Papulation density
The . '-
: % of unbuilt land
heritage _ ™ !
premium Density of bus stops
is up to Street centrality !
seven Density of dead-ends i
times Diversity of amenities :
greater Density of train ian I
than the l}ﬁ.E fs ty of train stations |
new build GTOreen ameas l
premium % of heritage parks :
in London Connectiity i
Drensity of metro stations ‘
Offering of pre-1900 properties '
Diversity of house types I
Explanatory power = 72%
Significance test = pass

= Areas of high population and low ground
coverage are significantly associated with

higher deprivation



Predictors of place quality - we took transects in 6 cities

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

Source: Of Streets and Squares



Predictors of place quality

Place beauty analysis — base on 1.5 million ratings of >212,000 images

London: predictors of ‘scenicness'’

Above arage proportion of pre
1900 buildings

100
. . Above average proportion of pre
Urban furniture richness ge prop P
1939 buildings
75
oo 50 . .
Retail richness Built-up area density
o
Presence of trees Distance to listed buildings
. Scenicness 7.8 5 » N Y & . 4
* 161-259 7/’ N A j'».r; g )
259-3.10 | e % R 5
3.10-365 - 3 7’,}(\\ /’é L% %
2 3.65-434 0 1 2km sl ~{, AR : \
® 434-580 _-—_—1 ~ . Z Ly T 3 2 7 N
‘ ' - ‘ ' Presence of listed buildings Footway-carriageway proportion
Presence of cycling lanes Land use richness

Source: Of Streets and Squares

i
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Main predictors of popular places in London m%m

, - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

= Distance to a listed building

= High built up area density

= Richness of land use

= Richness of urban furniture

* Immediate presence of a listed building

= Richness of commercial activities

= Average proportion of pre-1939 buildings
* Proportion of pavement vs carriageway

Source: Of Streets and Squares



London’s least popular places mm

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

CREATE

strecets

Score: 2.5 Score: 3.3

Score: 2.2 Score: 2.5 Score: 3.7

Examples of low scoring places with a high number of trees.

Source: Of Streets and Squares



London’s most popular places mm

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

| P

/ ,i. CREATE CREATE

strecets

streets

Urban furniture richness

e ———————:
- <337 ' B D
Presence of listed buildings | Presence of benches  |IE— Proportion of pre-1goo buildings
oo Proportion of pre- buildings I
Foot-carriageway proportion Retail richness  ——— portion of pre-193g buflding
. - Foot-carriageway proportion I
Ueban b ture e, Presence of listed buildings I
¢ Built-up area density I
. ) e Presence of trees  IEEG————— : ildi
Proportion of pre-1939 buildings - I Presence of listed buildings  IEEEG———m
Built-up area density I Proportion of pre-1900 buildings Retail richness
Proportion of pre-1900 buildings  IEEE— Proportion of pre-193g buildings  E——m Presence of benches  IE—
Presence of benches I Urban furniture richness  I— Presence of trees -
Presence of trees W Built-up area density  E—— 000 00§ 010 01§ 020 02§
Retail richness Foot-carriageway proportion
000 005 010 015 020 025 030 03§ 000 010 020 030 040 050 0.60

Source: Of Streets and Squares



Popular design increases value

Design & value, 2016 Dutch study

detming 17

Ruber g © P aare & y - ! Sutubng ¥

!

N e hupe lacade wiwgenent ¥ ety W

| 3=

R e Shape X twcace wewrgenert J dntming ¥

Source: Google Street View, edition authors,

Source: Create Streets Research

L e M of Mpee ol e regttertend

Mrmstesient | hwrsiant Lwae P o s -

Source: Google Street View, edition authocs.
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60,000 housing
transactions from 1995-
2014

Vinex programme of
walkable town extensions

Pure neo-traditional sold
a value premium of 15%

Houses which referred to
traditional design sold at
premium of 5%

Not a reflection of higher
incomes of residents

2% discount when more
supply —economics
trumps place effect ?
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1.Good design is not subjective: there are very clear themes in
the types of places that empirically algin with health,
happiness, prosperity and social-connectedness

2.Building beautifully: what was the thinking in the 2020

Building Better Building Beautiful report and why (I hope!)
It matters....

3.Make it visual: what role can design codes play in creating
better places? What makes for good and bad design codes?

4.Office for Place: what has it said publicly?



Polls and focus groups told us new places should be better @REAT@

streets

# 87% felt that ™,
; 63% felt beauty * i 86%feltthat i good design

i should be an aim “beautyis i helped promote
i ofplanning ; 1 important” new ;
‘ d ~, development




UCL / Place Alliance found that 75% of development was

mediocre or poor

0000000000
0000000000 .-
000000 -

Good

Poor

000000000600
0000000000 ...

PLOCE

ALLIANCE

glor placs Qua

* Asmallimprovement

* But new housing design is overwhelmingly

‘mediocre’ or ‘poor’

* Many schemes should have been refused

* The potential exists for good design

everywhere

* Very patchy practice

e Resident satisfaction contrasts with

community dissatisfaction



Unaffordable housing is enhancing generational inequality : mm

on a seismic scale with immense political ramifications CREAIE

“you cannot ask men to stand
on their own two feet if you
give them no ground to stand
Onll

lain MacLeod

32



The UK is not discrepant in credit rates, socially-rented homes or

empty homes

Country

Ireland
Spain
Portugal
taly
France
Greece
Germany
UK
Finland
Metherlands
Austria
Denmark
Belgium
Average

Empty Homes per
hundred people
8.7
7-3
7.0
4.5
3.7
2.8
2.2
1.1

5-5

2.5
NA

MNA
MA
3.7

Homes Socially
rented %4°

7
2.5
&

5
18.9
o
12
13 (8)*
15
35
23
20

6
11.9

Credit rate %%

o
(oI = T = R = T = T = I = T = = T =

LA

i
=
& e
Ln

CREATE
streets
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The UK has fewer homes per household

Country

Greece
Portugal
Austria
Spain
Finland
Cenmark
Belgium
Ir=land
UK
Metherlands
France
Luxembourg
Poland
Average*

Homes per
inhabitant

0.59

0.555
Q.555
0.538
0.534
0.491
0573
A
0. 437
0.520
0.423
0.506
0.350
0,502

People per
home

1.7
1.8

1.8

1.9

1.9
2.0

2.1
2.3
2.3
2.3
2.4
2.5
2.8
2.0

Homes per
howsehold

1.56
1.45
1.17
137
1.00
1.16
1.13
1.15
0.949
1.00
1.18

Q.97

0.99
1.12

CREATE
streets
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The English Planning system is strange

‘Application must be in compliance with binding plans
& regulations’
‘Application must be in compliance with binding plans
& regulations’
‘Application must be in compliance with binding plans
& regulations’

‘The application must conform with the POS’
‘The application must conform with the B-plan’
‘Decision should not infringe provisions of town plans’

‘The Plan is binding’

‘Application must be in compliance with binding plans
& regulations’
‘Application must be in compliance with binding plans
& regulations’
‘Application must be in compliance with binding plans
& regulations’
‘The application must be in compliance with binding

consideration in determining an application. Each
application is considered on its merit.’

‘The plan is not binding, but is the primary e

‘Only very limited flexibility to vary from the plan’

‘Only when not in conflict with the plan principles’

‘There is only very limited flexibility to vary from the
plan’

‘There is only very limited flexibility to vary from the
plan’

‘Exemptions from the provisions of a B-plan may be
allowed in certain circumstances’

‘For areas covered by town plans there is only very
limited flexibility to vary from the plan’

‘Flexibility to vary from the plan through the
material contravention process’

‘No Exceptions to the plan’

‘Departures from the plan are allowed in some
circumstances’

‘Minor changes that do not conflict with the plan’s
principles’

‘Only for state public works, in case of exceptional
‘Departures are allowed if other material:
considerations justify this, but they are subject to,
a special procedure.’ '



London house types following the 1667, 1707 and 1774 Acts M

CREATE
sireets

SECOND RATE HOUSE. e
PLATE IV

THIRD-RATE HOUSE.

Drawn by W A Nichilawe

Drveen by M A Nichotion

London Bublsshed by Ther’Kidly 47 Prtuso.cor R Jidy 3752
Lomdon. Pabliahed by Thomna Kelly. 17 Paternoster Row. Nov'i5 1823,
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Self-build catalogue in
Sweden

37



The proportion of SME and self-build in the UK is very low : mm
In comparative terms CREATE

Marlcet Share ¥

g0
80
70
b0
5o
40
30
20

10

streets
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e ™) 2 ) 2 S O Y boig N ) & ot o
N N Q 8 & NG o N 2 G &~ 3 o3
%@:‘% 9 g 0 Q@Q &S QQ{‘- & = we‘{\ 5 &6‘ S ¢ O
\S‘- c?"'“ e{b @b
he N
D¢

SME, self-build and custom build in UK compared to Europe, Eurostat
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Octavia Hill: “we all want beauty for the refreshment of our souls”

Oi“" '@"iu ‘

39



What should be done? P ERI IR el #BBBBC
level playing field

Nature: re-green our towns

and cities . m Neighbourhoods: create

places not just houses

Neighbourhoods_.:':

_ Regeneration: end
Creati ng the scandal of ‘left-

Space for - behind’ places

Stewardship:
incentivise
responsibility to the
future

Communities: bring the

_ _ democracy forward
Education & skills: promote a

wider understanding of ]
pl acema k| N g ...................

Management: value planning,
pTme—— count happiness, procure properly

40
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#BBBBC

Planning: Create a predictable level playing field

E Ask for Beauty
E Expect ‘net gain’
E Say no to ugliness

E Discover beauty locally

E Masterplan
y

6
7
8
E

Use form-based codes

_ocalise the National
Design Code

Require development
rights to have standards

Permit a fast track for
beauty

Ensure enforcement

@




Local plans need to be shorter and more visual #BBBBC

42




o o #BBBBC

“‘ Communities: Bring the democracy forward

E Ensure wide public engagement

E Move public engagement to digital

E Empower communities
4

E Permit intensification




ﬂ. - Stewardship: Incentivise responsibility to the future

E Create a ‘'stewardship kitemark’

E Provide access to a Patient Capital Fund

E Create a level tax playing field

E Support the right development
i

m Endthe disincentive to public sector
4 involvement in stewardship




#BBBBC
¢° Management: Value planning, count happiness, procure properly

E Streamline planning

E Limit length of planning
applications

E Support centres of excellent

E Value design and price

=~ Review Homes
®. England’s remit

Master developer role

‘ for Homes England
Count happiness and

| productivity 5] Re-discover civic pride

®. in architecture




Changes to NPPF and response to Living with Beauty Siyects

*  After the consultation period, the draft changes to the NPPF were
released alongside a full response to the recommendations from the
Building Better, Building Beautiful Commission’s stating the
recommendations which they would be taking forward. These include:

b .
by of HoOUsING:
Ministry O &

ommun\t'\es
\ Eoca\ Govemment

* making beauty and placemaking a strategic policy

* putting an emphasis on approving good design as well as utiful

refusing poor quality schemes

. a
Building Better, guilding Be

S cion
l}mﬁ'\\SSlO )
: 1o the Living with Beauly repo

Govemmen\ response

» askinglocal planning authorities to produce their own design
codes

» asking for new streets to be tree-lined

* improving biodiversity net gain and access to nature through
design

* The changed also place more emphasis on the use of design codes

* The full response can be found here.

46



https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/957673/BBBBC_response.pdf

CREATE
streets

1.Good design is not subjective: there are very clear themes in
the types of places that empirically algin with health,
happiness, prosperity and social-connectedness

2.Building beautifully: what was the thinking in the 2020
Building Better Building Beautiful report and why (I hope!) it
matters....

3.Make it visual: what role can design codes play in creating

better places? What makes for good and bad design
codes?

4.Office for Place: what has it said publicly?



The National Model Design Code

Created as part of the revised suite of planning practice
guidance and released in January 2021 (to be read and
used together with the NDG and NPPF)

Actually a process for creating them not a code

The purpose is to make it easier and simpler for local
authorities to create successful design codes for their
area

Design codes are a great tool to help local authorities
create better places and to encourage smaller house
builders

It was co-created by MHCLG and Urbed, an urban design
practice in Manchester

Here is a quick 2 minute introduction from Andy Von
Bradsky, the Head of Architecture at MHCLG...

CREATE
SLEEC 1S

National Model - ; -1 %o

o o 1

w: W | i | W E‘
Syt g - — R
Igom%n&%& 1 / :L: : I k Il | .‘\'i;;i

vernment
Local Go =
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1. Always set out the vision, principles and aims of the

document at the beginning

This will frame the rationale for the
document.

This is often set out in the local plan
and  Supplementary
Guidance (SPG)

Planning

A good example of where this has
is the Nanslededn
Design code, Newquay.

been done

M ﬂ CHARACTER AND DISTINCTIVENESS

“the Comish Riviera'. i
ifii‘l‘;:? & widely kmown for its spectacular beaches, surfing

oratine holiday atmosphere. It s a lively and dl\'ex‘s: :::;::;
eteetive character, a wll preserved core and a many Y90 AR
e also has many charms that are ot mmediately FVZUIE T
quiet garden lanes and quitky ‘look-outs It :Lde an wepol el
as 2 &
d their nets at high tide.
harbour where fishermen unloa
source of seafood.
Comwall, anew
he finest and safest beaches in
o o e el Beach hasrecently opened. with surf
s, a beach café, touristinformation.

Newquay, with its dramatic cliff-

To capitalise on s

IntenationalSu Cente it Fert

retail and hire facilities, changing bechoa ks i,
- museum restaurant and creche as :

;::s\‘;” ;:,or“én‘:Assomnen Ttis open all year ound a;\“d ;:sﬂx;u;f:;;e

he town's reputation as the surfing capital of the LKd e oy o

e comes alive with a host of restuarants clubs and bars, cHeTng

daales.

i Peninsula

CREATE
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A Public Consultati
ation

Any de 3 B Master

Noarmin

> will evo
Bublic consulation, w C Sustainabi
tion, which will continue T ability

paces.
baedonpublic g,
eny

stainabibiey in its broadest senge s he development wal retect
o o napoe

JOnPi.INCIPLES FOR DEVELOPMENT
e Patern Book wil serve s 2 recource 1
ki e oo o Bt e e

solutions

A PATTERN BOOK FOR NEWQUAY

F_Indigenous Needs
Py pupoc of the develpmen s 10

§  Relationship with Newquay

‘meetlocal needs. These needs. The new devel = H Envir
i o] oo 8 ey Cuvirenmental Impact
v

Present social infrastrucewe.  Homes

zenuine mixed-use 5 ikl

0 achieve this willpe

i Efficient Land Use
e tmiishing resource land must not be

ciioosy, . E,_Comnish Resources
£ = it of the Newquay's urban <
o i o et T oy

e Newauay D o

iples:

use of local esoure

al economy, e ey
s 5. st
nd meet sustainability ‘objectives. =

ustainable development Thatimpactw

R i meet dally needs. Itwillpe ~ Master Py

occupied by arecident *® 35 2 plice but evocative and closely
£ tom,

by dte decign. The aim will be tg
relted in appearance to the wides

minmise or it impact
ctand where pose
10 procure enduring benefts pols

Population.

APATTERN BOOK FOR NEWQUAY

4 capable of sapraion 1
Tl ot spition 0 et comging

o o
about and height -
izht. Pub] aces
ey encloedan 3w e ol
o st

and s part of itz s

Povide n concr s
el i commmmiy g e
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2.

Use simple clear and concise language throughout — coding
with things developers ‘must do’, ‘should do’ and ‘could do’

We recommend using simple language and clear ‘coding’ to differentiate which
things ‘must’ be included, ‘should’ be included or ‘can’ be included.

Set this coding out at the beginning of the document to make it easy to read.

MUST: Mandatory design practices; developments that do not abide by them

will not be permitted.

: Design practices which are strongly encouraged due to the benefit
that it will have on the neighbourhood, except in situations where the design

practice cannot be applied for specific reasons.

CAN: Design practices which are recommended but whose absence will not

drastically affect the overall quality of the development.

CREATE
Streets

Building height and mass
l?u.lldmg heights must respect the surrounding
. eights, and must not create overlooking o—r
Impede access to natural light. Developments
h be more than five storeys and
should have a setback on the fifth storey. In
.the ?rooks, buildings can pe UP to six storeys
in height. On Castle Road, buildings myst not
exceed three On Luton Road
oad,
exceed four store
¥s,
except for the area between Castle Road and
Luton Primary School, where they should not
exceed three storjes. Figure 23 highlights
acceptab.le building heights in different areas
of the neighbourhood. Bay widths
.surpass 6 meters eXCept in cases where an
Increase in width can be justified

storeys,
buildings

This is so that the document is easy to read and accessible to all users




3. Underpinned by the evidence and research on what makes AT e
for happy, healthy, popular and sustainable places

R @

Gentle density Greenery - little
is your friend and often

The best and maost beaatiful streets

und scoares are typically i areas of Uit nery 1 wit N .
‘x'mll Senuity’, hall wey between R . ¢

wittenes of Jower Wocks and v : : |
extended submrbis Bulfings that ma €056 6f Do 2

are 37 storegs highy bialt up space
that i 45-65% af the toca area, and
Blicks Iretwiarn 55150 mmetres log
e nurmsl by best

Edges attract
and protect

= [ ®) : A
Structured benches Beal ally Human scale A
and statues enclosure Walkability works

Most poaple Ihe to spend bt o A daey o wOC uite  meses

Places that see erclosed and broman
yoale, without feelng tno cused off
There 15 4 vecessary mament o

u . " N [Tes PO . . _ »::‘;'_ Vews that open up as pou round &
e ' ot Face our e sorowe, for gramd vistas, Tor open
: Poekes, bt matry of the most pogndar
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4. Keep it short, visual and numerical

Keeping the code as short as
possible makes it easier to read and
more accessible to users

Pictures and drawings are an
effective way of expressing what
you are trying to say quickly and

simply

It prevents ambiguity — especially for
members of the community and
smaller developers

CREATE
Streets
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4. Keep it short, visual and numerical

CREATE
Streets

After all it is all about the words and not the pictures....!

Toronto restaurant renamed their
burgers so they can be expensed to
your job

Mini Dry Erase Whiteboard

(Diamond Chicken Burger) We
relabeled our Diamond Chicken

$11.00

Ergonomic Aluminum Laptop
Stand

(Double Your Fortune) The Double
Your Fortune is now a Laptop Stand

$1250

Wired Earphones with Mic

(Emerald Veggie Burger) Been
working through lunch or dinner?

$1000

Silicone Keyboard Cover

(BYO Burger) Build your own burger -
but make the boss pay. This

$10.00
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5. Find out what people really like. Engage wide AND deep

Why?
* The earlier you are to involve people the more likely they are to trust you

* It is important to let local people tell you about their place —often they will
have local knowledge that no one else will

* It will also ensure that design codes reflect local aspirations
* Can help to develop a strong relationship and trust with local communities

How?

* We recommend engaging wide and deep, both with a wide range of people
and in depth with a few

* Engage using a range of tools to ensure you are reaching a wide audience —

combine online mapping tools with in-person engagement

 Don’t be afraid to ask simple questions!

CREATE
Streets




6. Co-create it with builders and local craftspeople

Why?

* This is very important as they know what the local build costs are to
inform decision making

* They have knowledge on local materials
* They have information on supply chains
How?

* Invite them to charrettes and workshops — involve them in the work
of creating codes

* Code for local vernaculars which can be manufactured locally — In
Nansleden the use of Cornish slate and granite has created new jobs
and secured the future of several local slate and granite quarries and
businesses

CREATE
Streets




1.Good design is not subjective: there are very clear themes in
the types of places that empirically algin with health,
happiness, prosperity and social-connectedness

2.Building beautifully: what was the thinking in the 2020
Building Better Building Beautiful report and why (I hope!) it
matters....

3.Make it visual: what role can design codes play in creating
better places? What makes for good and bad design codes?

4.Office for Place: what has it said publicly?

CREATE
streets




The Transition Board Office for Place
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letan Office for Place

Our ultimate purpose is to make it easier for all neighbourhood communities, wherever they
may be, sustainably to require what they find beautiful and to refuse what they find ugly. Our
vision is to:

o catalyse a fundamental change within and across all levels of government, the
development industry, the planning system and society to support the creation and
stewardship of popular, healthy, beautiful and sustainable places;

e help neighbourhoods, communities and public servants on their behalf routinely to ask
for and to deliver both new places and manage existing places to be beautiful, popular,
healthy and sustainable; and

e support with pragmatic expertise public sector planners and the British design and
development industries to be the best ‘place-makers’ in the world aided by improving UK
and international data on happiness, health, popularity and sustainability.




Poorer people tend to suffer from poorer air quality Office for Place
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We have lost trust in the system Office for Place

2% trust

; ._ 7% trust counC|Is
i developerstoact :
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From a vicious circle of parasitic development...

Non level playing
field from planning
puts downward
pressure on quality

Unclear quality asks from
the planning system

High land
costs and

pressure
on build
costs

Constrained
allocation of
new homes

Insufficient new homes
in the right place

Opposition
to new
homes

Despite support in
principle, opposition
ground to new
development

Office for Place
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... to a virtuous circle of regenerative development

A degree of speculation is
removed from land prices

Fewer barriers to entry
to SMEs, innovators and

Clear quality asks from planning system

Removal of unintended incentives for
“next field” development model

Less
opposition
to new
homes

Simple and
predictable
regulation

Democracy
brought forward
to plan-making

More sense of agency in design
and placing of new places

More people see that
development is likely to
be a net improvement

Office for Place
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Empirical

Office for Place: five principles

Empowering
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Flexible
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Networked
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Office for Place: five activities Office for Place

Researching:,

~ Advising

Training

Supporting
& Accrediting
Celebrating



Office for Place: Researching and Supporting Office for Place

4 L .
: Supporting
/il = Sharching ? & Accrediting

[]
ﬁWe asses what evidence is needed. \ KWe pilot design code creation.

2. We measure what people like & need & 2. We will create and manage a Kite Mark for
where they prosper. excellence with KPIs for design codes.

3. We map skills and capacities of ((i) LPAs (ii) 3. We write ‘how to’ templates & guidance.
community & (iii) design network to inform We advise on how to run public ballots and
our focus. visuals preference surveys.

4. We identify lead responsibilities. 4. We share best practice widely.

5. We define business model options. 5. We write job descriptions & KPIs for place

makers, strategic planners, highways

\ / \ofﬁcials and others. /
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1.Good design is not subjective: there are very clear themes in
the types of places that empirically algin with health,
happiness, prosperity and social-connectedness

2.Building beautifully: what was the thinking in the 2020
Building Better Building Beautiful report and why (I hope!) it
matters....

3.Make it visual: what role can design codes play in creating
better places? What makes for good and bad design codes?

4,.Office for Place: what has it said publicly?



